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1. LOGO:

The Wake Up Sense logo is a strong and powerful element of
Wake Up Sense identity and has specific use guidelines that were
created to maintain consistency across mediumes.

WAKE UP SENSE ------------- Logotype

Minimum Size
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CLEAR SPACING:

It is important not to jam and leave equal spacing on each
side and give it some room to breathe. The logo should not be
represented smaller than 1" in width
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UNACCEPTABLE USAGE:

A few rules are necessary for maintaining the integrity of the
brand. Don't compromise the overall look of the logo and

monogram by rotating, skewing or distorting in any way that
includes adding unnecessary and unattractive text decorations

like drop shadow and outlines.

Here are a few examples of some ways we should compromise.
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a. Don't rotate the logo or
monogram in odd ways.

WAKE UP SENSE
Living Beyond Your Pharmacy

c. Don't resize any part.
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f. Don't use off-brand colors.
Reference the color usage section

WAKE UP SENSE
Living Beyond Your Pharmacy

b. Don't squash or stretch.

WAKE UP SENSE
Living Beyond Your Pharmacy
d. Don't add drop shadows
or other text styles.
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2. COLOR PALETTE:

Correct color usage is essential to portraying and maintaining
Wake Up Sense across mediums. Since the colors are
strong combining them in incorrect ways can throw off the
image of Wake Up Sense.
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3. TYPOGRAPRY:

Typography is a powerful brand tool when used consistently.
This set of typefaces best represents the bold and modern feel

of the brand and should be used across all print and web
applications.

LOGO ABCDEFGHIIJKLMNO
FONT A B PQRSTUVWXYZ
abcdefghijklmno
a parstuvwxyz

HEADING 72 Pt
Sub Heading 42 Pt
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Buisness Card:

Single Side Design
Minimislitic
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WAKE UP SENSE
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oclal Headers:

Facebook

EMPOWERING HEALTH

information to help you
live beyond your pharmacy

EMPOWERING HEALTH

information to help you
live beyond your pharmacy
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EMPOWERING HEALTH

information to help you
live beyond your pharmacy
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Labels:
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WAKE UP SENSE
Living Beyond Your Pharmacy

3 BP+Detox B

All Natural Blood Pressure Normalizer
and Liver Detoxification

DIETARY SUPPLEMENT

60 Capsules

WAKE UP SENSE
Living Beyond Your Pharmacy

M BP+Detox K3

All Natural Blood Pressure Normalizer
and Liver Detoxification

DIETARY SUPPLEMENT

60 Capsules

. 4 :10rganic Milk
Thistle-Cinnamon Bark Powder
All Natural Blood Pressure Normalizer

and Liver Detoxification

Supplement Facts
Serving Size 1 Capsules
Servings Per Container: 60

Amountper oy

Cinnamon Bark 500mg ok
Milk Thistle 4:1 PE 125mg ok

Based on 3 2,000 calorie diet. ** Daily value ot established,

Other Ingredients: Gelatin, Water.

Allergy Warnings: Made in a facility that
also processes milk, nuts and barks.
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Labels:

WAKE UP SENSE
Living Beyond ‘Your Pharmacy

“ m ©

All Natural Vitamin D Penetrates the Cell
with Maximum Absorption

50001U mix K2 in the form of Mk-7 180mcg

DIETARY SUPPLEMENT

60 Capsules
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All Natural Vitamin D Penetrates the Cell
with Maximum Absorption

’50001U mix K2 in the form of Mk-7 180mcg

DIETARY SUPPLEMENT

60 Capsules

Vitamin D3 & K2

Intera- Cellular Absorption for Mental
clarity and wellness

Supplement Facts
Serving Size 1 Capsules
Servings Per Container: 60

‘Amount per
e P %DV

Vitamin D3 (as Pantothenic Acid)  50001U 1250%
Vitamin K2 (as MK-7) 180mcg 25%

Based on 22,000 calorie diet.

Other Ingredients: Gelatin, Magnesium
Stearate, Water.

Allergy Warnings: Made in a facility that
also processes milk, nuts and barks.
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Labels:

5 HTP & Magnesium
Intra-cellular Absorption for Mental
o Clarity and Wellness

Supplement Facts

Serving Size 1 Capsules
Servings Per Container: 60

WAKE UP SENSE T

.

Living Beyond Your Pharmacy G, = e

Based on a2,000 calorie diet.

Other Ingredients: Omega 3 Fatty Acid Complex,

All Natural Mood Stabilizer and Metabolic Support é{]ohns Wort (Aerial Parts) 5- HTP 40% Inositol, Choline
istic Ingredient % for N N itartrate, L-Theanine

Allergy Warnings: Made in a facility that
also processes milk, nuts and barks.
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47565"63591 DIETARY SUPPLEMENT

60 Capsules
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Synergistic Ingredient % for Maximum Absorption

DIETARY SUPPLEMENT

60 Capsules



Labels:

WAKE UP SENSE
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Natural Progesterone

Cream

20mg Per Pump
No Phenoxyethanol Added

2% Progesterone Liposome Technology

Net Wt. 3.25 oz. (85g)

WAKE UP SENSE
Lising B You Pramasy

Natural Progesterone |
Cream

20mg Per Pump
No Phenoxyethanol Added
Progesterone Liposome Technolor

Net Wt. 3.25 oz. (85g)

BALANCING FOR MEN & WOMEN
OF ALL AGES BIO-IDENTICAL
PROGESTERONE CREAM

Ingredients: Water (Aqua), Aloe
Barbadensis Leaf Juice*, Gylceryl Stearate
SE, Glycerin, Stearic Acid (vegetable source),
Cetearyl Alcohol, Caprylic/Capric
Triglyceride, Cetearyl Glycoside, Helianthus
Annuus (Sunflower) Seed Oil, Simmondsia
Chinensis (Jojoba) Seed Oil, Natural
Progesterone (USP Grade), Caprylic Acid,
Propanediol, Lauric Acid, Potassium
Sorbate, Xanthan Gum, Panthenol, Retinyl
Palmitate (Vitamin A), Daucus Carota Sativa
(Carrot) Seed Oil, Tocopherol (Vitamin E)
(Soy Free), Smilax Aristolochiaefolia
(Sarsaparilla) Root Extract, Angelica
Polymorpha Sinesis (Dong Quai) Root
Extract, Serenoa Serrulata (Saw Palmetto)
Fruit Extract, Chamomilla Recutita
(Matricaria) Flower Extract, Citric Acid,
Cymbopogon Flexuosus (lemongrass) Oil.

*Organic Ingredients: Gluten-Free, Vegan,
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Wake Up Sense LLC
PO Box 961, Ogden UT
84402
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www.WakeUpSense.com




PHOTO BACKGROUNDS:

There are a couple of ways the logo can be used on
photographic backgrounds , but each option should be
exercised with care, making sure the logo and type are not
obstructed by the image.

»

WAKE UP SENSE
Lining Beyond Your Pharmacy
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TIPS:

a. Avoid busy images with too much detail.
b. Applying a darker or lighter transparent overlay on an
image helps make text more readable.
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These guidelines are fairly flexible and should allow for enough
creative freedom to use the logo as you see while still making
sure the brand looks its best across all mediums.

WWW.Wwakeupsense.com
801.784.826]1
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