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2020 Company Brand Guidelines
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Our Goal

We aim to create and empower a community where 
each member attains a better quality of life with 
financial freedom, health, and personal success 
through the Participation Marketplace.

Our Brand Philosophy
Our Core Values

At rNetwork our customers (Charter Members and 
FANNs) are at the center of all our actions and decisions. 
We’re driven by the following core values:

1.   Fostering connection and community
2.  	Building a strong team
3.  	Encouraging the spirit of service
4.  	Pursuit of growth and improvement
5.  	Developing lasting partnerships
6.  	Enabling a balanced Ultimate Life
7.  	 Sharing quality products and services

How We’re Living Our Values

rNetwork is empowering individuals and 
communities by offering them freedom and 
creating options for them. We’re serving our 
community members primarily through the 
Participation Marketplace which rewards the 
seller, referrer, and consumer. It’s a means of 
upgrading and finding balance in their lives 
while achieving financial freedom and personal 
success.

We’ve identified four core aspects of a balanced 
Ultimate Life - Health, Wealth, Personal 
Development, and Business - and offer quality 
products and resources to support these key 
areas. As rNetwork continues to grow and 
evolve, we’re making sure that all our product 
options and services improve our customer’s 
lives in one way or another. 
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Message from our CMO

Our brand philosophy – Our aim is to instantly draw 
people into our community and help them connect with 
our vision, mission and marketplace.  Our community is 
dedicated to 4 core aspects of a balanced ultimate life: 
health, wealth, personal development and business.   Our 
Participation Marketplace rewards the seller, referrer, and 
consumer, helping all to attain personal success. We offer 
our Participation Marketplace to the world as a means of 
upgrading and finding balance in their lives while achieving 
financial freedom through sharing our passion for quality 
products and services with others.

ROGER TAYLOR  CHIEF MARKETING OFFICER
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Our Vision
A revolutionary financial movement that 

is shifting the power and profits from big 

business to the individual. Through 

the power of the network we are able 

to leverage exclusive savings and drive 

greater income for all who wish to 

participate.
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Health
Physical   •   Mental   •   Emotional
Social   •   Spiritual

Wealth
Budgeting & Spending   •   Emergency Funds 
Financial Counselling   •   Insurance & Benefits 
Investment Strategies

Personal Development
Life Skills   •   Professional Skills 
Leisure and Fun   •   Relationships
Mindset

Business
Mentors and Coaching   •   Strategic Plan
Business Tools   •   Legal Services

M AR K E T P L ACE

COMMUNITY

Vision Map
4 Cores of The Ultimate Life
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Brand Evolution
Here at rNetwork, we’ve had a brilliant history that has 

paved a legacy for a better future for all. Along with 

that history came our first rendition of the rNetwork 

core logo. It has served us well and will continue to 

stamp our beginnings. As time evolves and changes 

many things so does our core logo. With a foundation 

that is more confident and aesthetically harmonized, 

our new brand naturally draws people into a network 

of excellence. 

2019

2020
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Primary Logo Icon Logograph

LOGOTYPE

FULL, COLOR FULL, COLOR GOLDEN RATIO, CIRCLES (*1.618)

FULL, REVERSED

FULL, REVERSED

FULL, SMALL FORMAT

FULL, SMALL FORMAT

FULL, 1 COLOR

Source Sans Pro Regular @ 174 pt type: 25 kern + 4 stroke 
(additional Optical Kerning for each character as needed)

Core Branding
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Typography

ABCDEFGHIJKLMN
OPQRSTUVWXYZ

Extra Light, Extra Light Italic, Light, Light Italic
Regular, Italic, Semibold, Semibold Italic, 
Bold, Bold Italic, Black, Black Italic

Font Size: 45ptFont Size: 45pt
Line Weight: 1ptLine Weight: 1pt

abcdefghijklmn
opqrstuvwxyz

Primary Colors Secondary Colors
SOURCE SANS PRO

ALL WEIGHTS

ADDED STROKE FOR ROUNDNESS

With Round Cap and Round Corner

rNetwork RED Health Yellow Text Title Black

Business Red Background Light Grey

Shadow Red

Wealth Green Sub Text Dark Grey

rNetwork Black

Personal Development Blue Sub Text Med Grey

HEX: FF1800 HEX: FADA32 HEX: 303030

HEX: FF1800 HEX: F4F4F4

HEX: BC0D00

HEX: AFE901 HEX: 9F9A9B

HEX: 111111

HEX: 29DFF1 HEX: E4E4E4

Core Branding
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Sub Brand Examples

Business

Health

Personal
 Development

Wealth

4 Core Logos

4 Core Icons

Marketplace Logos

White Labeled Product Logo Example

Health Wealth Personal
Development

Business

Add to Cart

Travel Club

Learn More >

Enjoy the Ultimate Travel Experience

Core Branding

MARKETPLACE
Marketplace
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Business Cards Letterhead

GET PAID WHEN OTHERS SAVE.

www.rNetwork.io

John Helper
INDEPENDENT AFFILIATE

email@rNetwork.io

123.456.7890

Get paid
when others

save.

www.rNetwork.io

John Helper
INDEPENDENT AFFILIATE

email@rNetwork.io

123.456.7890GET PAID
WHEN 

OTHERS
SAVE.

Get paid
when others
save.

www.rNetwork.io

John Helper
INDEPENDENT AFFILIATE

email@rNetwork.io

123.456.7890

John Helper, 
Independent A�iliate
T: 123.456.7890
E: email@rNetwork.io

Dear Mr. Conner, 

Tam volo totaspe llaborem coreste sequiaero et ulparum iuntis nus, sum fugit idelibus, non pe coremqui adis 

moditis ex essunt moluptate lab ilitatqui optatia vollecte magnihi llendis quae nobisseque sant. Pitae core, simin-

cia erferibea dolectatiur, sapid quo blabo. Olorerumque quae vendissum volesci piciatur reicius.Ribuscil incillamendi sequuntia vendebitate volenis maion nis et voluptatet venis delissu ntinimi, comnihil in paria 

atiatqui odi omnisciis erepediatum et odigendi commossi volliquam, qui is iduciusda quatestia dolorerferum latio 

ist rese consequat vid mi, cum dus, sunditata quiandu cipsapi ssinuscillam rersper ibustem. Nus etum, cus escium que molorecto blantore expedip iderum eum is aut et velleni hicius ilia auda ditaquam re 

endipis este nimust o�ictum restrum venim estiatur. Harum quatur maximillabo. Ut fugiasit eos eaquis eatinum re 

id quas et dus dis eos explandae doloruntiam et re velliquo blate endel in consequatem quiat et fugitat. Porem ex 

eum qui odia cum quam a quiasped quibeatum ent eatque essequae mint, sit elibus reperit aestrum quibuscit 

volupta voloribus repudaecus modignam rate que volori qui omnis dolorep ellupis tinimaion cus mi, quundel mos 

eostiis utatia cus amet aliquost fuga. 
Regards,

746 E 1910 S, Ste 2, Provo, UT 84606      www.rNetwork.io

October 29, 2020
DATE

John Helper, 
Independent A�iliate
T: 123.456.7890
E: email@rNetwork.io

Dear Mr. Conner, 

Tam volo totaspe llaborem coreste sequiaero et ulparum iuntis nus, sum fugit idelibus, non pe coremqui adis 
moditis ex essunt moluptate lab ilitatqui optatia vollecte magnihi llendis quae nobisseque sant. Pitae core, simin-
cia erferibea dolectatiur, sapid quo blabo. Olorerumque quae vendissum volesci piciatur reicius.

Ribuscil incillamendi sequuntia vendebitate volenis maion nis et voluptatet venis delissu ntinimi, comnihil in paria 
atiatqui odi omnisciis erepediatum et odigendi commossi volliquam, qui is iduciusda quatestia dolorerferum latio 
ist rese consequat vid mi, cum dus, sunditata quiandu cipsapi ssinuscillam rersper ibustem. 

Nus etum, cus escium que molorecto blantore expedip iderum eum is aut et velleni hicius ilia auda ditaquam re 
endipis este nimust o�ictum restrum venim estiatur. Harum quatur maximillabo. Ut fugiasit eos eaquis eatinum re 
id quas et dus dis eos explandae doloruntiam et re velliquo blate endel in consequatem quiat et fugitat. Porem ex 
eum qui odia cum quam a quiasped quibeatum ent eatque essequae mint, sit elibus reperit aestrum quibuscit 
volupta voloribus repudaecus modignam rate que volori qui omnis dolorep ellupis tinimaion cus mi, quundel mos 
eostiis utatia cus amet aliquost fuga. 

Regards,

746 E 1910 S, Ste 2, Provo, UT 84606      www.rNetwork.io

October 29, 2020
DATE

Core Media
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SUPPORT
FROM A
COMMUNITY 

And most importantly

rPay

upgrading these 
4 Core areas.

Put it all together and it looks like...

We do the work so you can 
live The Ultimate Life.

Values Leadership Blog Newsletter

Marketplace Leadership Give Back Join Us

Welcome to 

with a focus on
balance in life.

The Ultimate Life begins

A balance that comes from

Health Wealth Personal
Development

Business

proven products that
can get you there.

Providing you with the

Participation Marketplace®
In a one of a kind

of like-minded individuals.

Learn More

Watch Video

MARKETPLACE

4 Cores of 
The Ultimate Life

Health
Physical   •   Mental   •   Emotional
Social   •   Spiritual

Wealth
Budgeting & Spending   •   Emergency Funds 
Financial Counselling   •   Insurance & Benefits 
Investment Strategies

Personal Development
Life Skills   •   Professional Skills 
Leisure and Fun   •   Relationships
Mindset

Business
Mentors and Coaching   •   Strategic Plan
Business Tools   •   Legal Services

M AR K E T P L ACE

COMMUNITY
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M AR K E T P L ACE

COMMUNITY

Core Media Core Website Look & Feel
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rPayMarketplace Leadership

THE ULTIMATE LIFE

Give Back

Search Products

Join Us

Health Wealth Personal
Development Business Cart

2

View details >

$100 Bonus Volume: $55
TBS Payout: $10

 >Customer Experiences

The Nike Free Metcon 3 combines the 

flexibility of a Nike Free sole with the flat, 

wide heel of the Metcon to keep you fast but 

stable on your feet from weight li�ing to 

speed drills.

Health Physical       Mental       Emotional       Social       Spiritual

Add to Cart

Nike Free Metcon 3

Learn more about our Participation Marketplace

View details >

 >Customer Experiences

The Nike Free Metcon 3 combines the 

flexibility of a Nike Free sole with the flat, 

wide heel of the Metcon to keep you fast but 

stable on your feet from weight li�ing to 

speed drills.

Add to Cart

Nike Free Metcon 3

rPayMarketplace Leadership

THE ULTIMATE LIFE

Give Back

Search Products

Join Us

Health Wealth Personal
Development Business Cart

2

Personal Development Life Skills       Professional Skills       Leisure and Fun       Relationships       Mindset

Video, Brochure, Etc..

Learn more about our Participation Marketplace

View details >

 >Customer Experiences

Our exclusive hotel-booking portal o�ers 

better-than-wholesale rates not available to 

the general public. You have access to exclusive 

savings on all of your hotel and vacation bookings 

throughout the world.

Travel Club

$100 Bonus Volume: $55
TBS Payout: $10Add to CartAdd to Cart

Core Media Marketplace Website Look & Feel

rPayMarketplace Leadership Give Back Join Us

Add to Cart

Health Wealth Personal
Development Business

Travel Club

Learn More >

Enjoy the Ultimate Travel Experience

Add to Cart

Shoes made for healthy running

Cart
2

Featured Products Featured Packages Popular Combos

Learn more about our Participation Marketplace

Nike Free Metcon 3

Search Products
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Marketplace Leadership Give Back Join Us rPay

Leading you to success.RESOURCE
CENTER

Team Central

rNetwork Communications

Business Tools

Business Boost

Share Assistant

Messaging Campaigns

Marketing Store

Calendar

Branding
Kit

Presentations Social Media
Kit

Videos

Brochures Flyers Scripts Misc.

The more you have, the more you can give.

Note: Most of this is either copy and paste or
something you can share from here rather than downloading.

Business Tools

Join us on:

ProfileEnrollAlerts

Tip 1

Tip 2

Tip 3

Tip 4

Tip 5

Tip 6

Tip 7

Tip 8

Quick Helps

PEN

Newsletter

Presentation

7 Day Boost

Quick Share

Message Center

Swag

Live

Jump to

Resource Center Website Look & FeelCore Media
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Newsletter Look & FeelCore Media
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Newsletter Look & FeelCore Media
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Newsletter Look & FeelCore Media
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Email Look & FeelCore Media
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Email Look & FeelCore Media
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Social Media Post Look & Feel - Movie ThemeCore Media
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Business Presenation Look & Feel

Welcome to

Who we are.
rNetwork Founders
• Over 80 years of entrepreneurial experience
• 11 successful companies
• Over a billion dollars in revenue.

       

rNetwork
• Been in business for 2 years
• Over 10,000 members
• In 40+ Countries

The
rNetwork
Founders

Focused 
on the

individual 

as well 
as our
Network.
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Community 
Supported

       

Open in
40+ Countries

• Global Influence for good
• Ultimate Life focused
• Team building coaching
• Give back

Success 
Launch Formula

“Money in the 
  hands of great people 

can do great things.”
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4 Cores

Core Media
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PHOTOGRAPHY EXAMPLES GRAPHIC EXAMPLES

Preferred images would include people 

(mixed race) with positive emotions 

that are expressing what is true to 

the rNetwork vision. Interactions with 

others is also highly recommended.

Core Imagery
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Core Imagery Ultimate Life Examples


